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About Us 

• Search Star Ltd was established in August 2005  

• There are 15 Account Managers - all Google 
Advertising & Analytics Professionals 

• We buy profitable traffic efficiently, effectively & 
accountably for ambitious  legal clients 

• No SEO, no affiliate, no email, no web-design…just 
PPC & online ad buying 

 

 

http://advertising.microsoft.com/adExcellence


Some Current Legal Clients… 



Testimonials 

   “We've worked with Search Star for over 5 years. We 
were initially sceptical having been disappointed by 
agencies who over-promised. Search Star have delivered 
developing our PPC channel into a real business driver. 
We are delighted with them and warmly recommend 
them.”  

 

 

Mike Dempsey 

Finance Director 

Pattinson Brewer 
 



Testimonials 

   “We’ve worked with Search Star since 2006 and they 
have always delivered for Withy King. Their work has 
transformed Withy King’s Clinical Negligence practice from 
a leading regional to a national practice with one of the 
leading UK teams.” 

 

 

 

Alison Woodhead 

Head of Marketing 

Withy King 

 



Why PPC? 

PPC = 



People Don’t Click On Ads 

• 94% of searchers click on the organic results vs. 
6% on the PPC ads 
e.g. “Bin collection day”, “Prince George”, “Weather in London” & “Directions 
to Excel” 

 

• 65% of “high commercial intent” searches click on 
PPC ads vs. 35% for organic results 
e.g. “50L Brabantia bin bags”, “George commemorative mug”, “Ladies 
Burberry raincoat” & “Hotels near Excel” 

(Source: GroupM & Econsultancy 2012 & Wordstream 2012) 



Q. Top Search Phrase of 2013? 



64.6% of Commercial Search goes PPC 



 
 

10 Top Tips for 
Legal ROI 



1. Get a great website 



2. Be Fussy - Play to Your Firm’s Strengths 

Regional 

Generic Specialist 

National 

“Clifton Solicitors” “Divorce Solicitors in Greenwich” 

“Intellectual Property Solicitors” 
“UK Solicitors” 



2. Be Fussy – Target Action Orientated Search 

Lead Generation Phrases Top 10 Cost Phrases 

claim against the nhs 

cauda equina solicitors bristol 

solicitors dealing in misdiagnosis bradford 

medical negligence solictors 

solicitors for medical neglagence fareham 

medical negligence against the nhs 

medical negligence solicitors in burnley 

cheap solicitor for medical neglichance 

medical negligence claims 

solicitor to sue hospital 

cauda equina syndrome 

third degree tear 

misdiagnosis of cancer 

necrotising fasciitis 

3rd degree tear 

cancer misdiagnosis 

4th degree tear 

birth injury signs 

mrsa infection 

claiming from nhs 

Solicitor X spent £29,277 on 51 leads - March 2013 to April 2014 



3. Get Granular: Campaigns, Ad groups & Keywords 

Client X has campaigns to cover: 
• Generic search phrases 
• Regional targeting  
• Specialist service areas  

 
Campaigns 
• Each campaign contains 30+ ad groups 
• All relevant search areas covered 

 
Ad groups 
• Tight keyword clusters in ad groups 
• Exact match wherever possible 
• Use Broad Match Modified if necessary 

but with monitor for negative keywords 
• Test 2+ relevant ads per ad group 
 
 
 



4. Make Ad Copy Cut Through 

Locations 

Client 
Quotes 

Sitelinks & 
Reviews 



5. Google is going Social 



6. Don’t forget Yahoo & Bing 

Source Clicks CTR % Avg. CPC Client Cost Avg. Pos. Leads Cost/Lead

Google 7,185 1.40% £5.96 £42,820.55 3 363 £117.96

MSN 1,371 1.98% £4.09 £5,605.91 1.9 71 £78.96

Total 8,556 1.47% £5.66 £48,426.46 2.1 434 £111.58

Source: Legal Client X,Y & Z Jan-Sep 2013 



7. Don’t miss out on Mobile 

 



8. Remarketing 



9. Content & Display - Beware 



10. Achievable Cost Per Lead? 

Personal 
• “Solicitor in xxx”: £25-£100 per lead 
• “Divorce Solicitors in xxx”: £50-£200 per lead 
• “Will dispute solicitor”: £70-£230 per lead 
 
Negligence 
• Medical: £60-£200 per lead 
• Birth Injury: £150-£600 per lead 
• Professional: £80-£300 per lead 

 
Commercial 
• £60-£200 per lead 

 
Source: Search Star clients 2014 



Summary & Next Steps 

Summary 
• Legal PPC is increasingly complex  
• Are you getting value & outperforming the 

PPC “herd”? 
 
Next Steps 
• Work With Us? Our Fees? Typically greater 

of £495 per month or 15% of spend 


