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�
�
�
&RQVFLRXV�6ROXWLRQV�
0DUNHWLQJ�*XLGH�

%UDQG�'HYHORSPHQW�

'HYHORSLQJ�D�GLVWLQFWLYH�EUDQG�LGHQWLW\�WKDW�VHWV�\RX�DSDUW�IURP�WKH�FURZG�
�
�

�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
&RQVFLRXV�6ROXWLRQV�/WG��
5R\DO�/RQGRQ�%XLOGLQJV�
������%DOGZLQ�6WUHHW�
%ULVWRO�
%6����31�
�
��������������
VXSSRUW#FRQVFLRXV�FR�XN�
�
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,QWURGXFWLRQ�

,I�\RX�DUH�VWDUWLQJ�D�QHZ�EXVLQHVV�RU�WU\LQJ�WR�UHSRVLWLRQ�DQ�H[LVWLQJ�RQH��LW¶V�LPSRUWDQW�WR�WDNH�WLPH�WR�
IRFXV�RQ�WKH�IXQGDPHQWDOV�RI�\RXU�EUDQG�LGHQWLW\��D�VWURQJ�EUDQG�LGHQWLW\�FDQ�KDYH�D�VLJQLILFDQW�ORQJ�
WHUP�YDOXH�WR�\RXU�EXVLQHVV��
�
7KHUH�DUH�VHYHUDO�FRPSRQHQWV�WR�D�VXFFHVVIXO�EUDQG�LQFOXGLQJ��

• /RJR�'HYHORSPHQW�

• &RORXU�VFKHPH�

• %UDQG�6WDWHPHQW�

• 3KRWRJUDSKLF�WKHPH�

• 3KRWRJUDSKLF�VW\OH�
�
:H�XQGHUWDNH�D�ZLGH�UDQJH�RI�SULQW�GHVLJQ�SURMHFWV�IRU�RXU�FOLHQWV�LQFOXGLQJ��

• /HWWHUKHDG�

• %XVLQHVV�FDUGV�

• &RPSOLPHQW�VOLSV�

• &RUQHUV�

• %URFKXUHV�

• %DUULVWHU�SURILOHV��SULQW�DQG�RU�3')��

• $GYHUWV��H�J��<HOO��
�
,Q�DGGLWLRQ�ZH�DOVR�UHFRPPHQG�WKDW�FOLHQWV�GHVLJQ�WHPSODWHV�IRU�

• +70/�H0DLO�WHPSODWHV�

• 337�WHPSODWHV�

• :RUG�OHWWHUKHDG�WHPSODWHV�
�
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/RJR�'HYHORSPHQW�

,W¶V�UHDOO\�LPSRUWDQW�ZKHQ�FRQVLGHULQJ�SRVVLEOH�QDPHV�DQG�ORJRV�WKDW�WKH\�DUH�FRQVLGHUHG�QRW�LQ�LVRODWLRQ�
EXW�UDWKHU�LQ�WKH�FRQWH[W�RI�D�SDUWLFXODU�EUDQG�LGHQWLW\��)RU�WKLV�UHDVRQ��ZKHQ�ZH�VXJJHVW�QDPHV�RU�ORJRV�
ZH�ZLOO�DOZD\V�VKRZ�\RX�WKHVH�DV�WKH\�PLJKW�DSSHDU�LQ�WKH�FRQWH[W�RI�VSHFLILF�LWHPV�VXFK�DV�VWDWLRQHU\��
\RXU�EURFKXUHV�DQG�\RXU�ZHEVLWH����LW¶V�RQO\�WKHQ�WKDW�\RX�FDQ�WUXO\�DSSUHFLDWH�WKH�LPSDFW�RI�RQH�HOHPHQW�
�H�J��WKH�QDPH��RQ�WKH�RYHUDOO�EUDQG��
�
:RUNLQJ�ZLWK�D�VKRUW�OLVW�RI�SRVVLEOH�QDPHV�ZH�ZLOO�SUHSDUH�D�UDQJH�RI�ORJR�FRQFHSWV���+HUH¶V�DQ�H[DPSOH�
RI�WKLV�W\SH�RI�ZRUN��7KH�FOLHQW�ZDQWHG�WR�FRQYH\�D�VHQVH�RI�DFWLRQ�VR�WKH�ILUVW�VHULHV�ZDV�EXLOW�DURXQG�WKH�
LGHD�RI�³SUHVV�IRU�DFWLRQ´�±�WKH�VHFRQG�VHULHV�FUHDWHG�D�VHQVH�RI�PRWLRQ�E\�ZRUNLQJ�ZLWK�WKH�³:´���
�

�

�
)RU�WKLV�FOLHQW�D�WRWDO�RI����ORJR�YDULDWLRQV�ZHUH�SUHSDUHGªDQG�DIWHU�VHYHUDO�LWHUDWLRQV�WKH�ORJR�LQ�LWV�ILQDO�
IRUP��
�

�
�
�
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:H�WKLQN�LW¶V�HVVHQWLDO�WR�VHH�ORJRV�LQ�FRQWH[W�DV�VRRQ�DV�SRVVLEOH��+HUH�DUH�VRPH�ORJRV�WKDW�RQH�FOLHQW�ZDV�
FRQVLGHULQJ��
�

�
%XW�WKH\�QHHGHG�WR�VHH�WKHP�LQ�WKH�FRQWH[W�RI�WKHLU�OHWWHUKHDG�EHIRUH�FRPLQJ�WR�D�GHFLVLRQ�
�
��

�

�

�

�

�

�

�
�
7KH�ORJR�WKH\�ILQDOO\�DJUHHG�RQ��
�
�
�

�
�
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&RORXU�6FKHPH�

�
:H�ZLOO�GLVFXVV�SRVVLEOH�FRORXUV�VFKHPHV�DQG�SUHVHQW�D�UDQJH�RI�LGHDV��7KH�FRORXU�VFKHPH�ZLOO�RIWHQ�EH�
UHIOHFWHG�LQ�WKH�ORJR�EXW�PD\�RQO\�EH�DSSUHFLDWHG�IXOO\�ZKHQ�VHHQ�LQ�WKH�FRQWH[W�RI�VRPHWKLQJ�OLNH�WKH�
ZHEVLWH�RU�D�FRUSRUDWH�EURFKXUH��
�

�
$QG�DIWHU�VHYHUDO�LWHUDWLRQV�WKH�FRORXUV�ILQDOO\�VHOHFWHG��
�
�

�
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%UDQG�9DOXHV�

1RW�DOO�FOLHQWV�DJUHH�RQ�WKH�QHHG�IRU�D�EUDQG�VWDWHPHQW�±�DQG�LW�LV�FHUWDLQO\�QRW�D�UHTXLUHPHQW��+RZHYHU��D�
GLVFXVVLRQ�DERXW�WKH�EUDQG�VWDWHPHQW�LV�XVXDOO\�YHU\�XVHIXO�DQG�RIWHQ�JXLGHV�WKH�VHOHFWLRQ�RI�FRORXUV�DQG�
LPDJHU\����
�
+HUH�DUH�VRPH�H[DPSOHV�RI�VRPH�EUDQG�YDOXHV�DQG�DQ�H[SODQDWLRQ�RI�KRZ�WKH�YDOXHV�LQIOXHQFHG�WKH�
VHOHFWLRQ�DQG�WUHDWPHQW�RI�FRORXUV�DQG�LPDJHV��
�
�

%UDQG�9DOXHV� 7DJ�OLQH��LI�DQ\�� ,PSDFW�

0RGHUQ��G\QDPLF��LQWHOOHFWXDO�
KLJK�JURXQG��1RW�ERULQJ�RU�
SUHGLFWDEOH�OLNH�WKH�RWKHUV�

³)UHVK�7KLQNLQJ´�
ZZZ�VLQHOV�FRP��

/HDG�WR�WKH�VHOHFWLRQ�RI�IUHVK��
YLEUDQW�FRORXUV�DQG�WKH�
XQH[SHFWHG�SKRWRJUDSKLF�
WKHPH��IUXLW�DQG�VSLFHV��

5RRWHG�LQ�WKH�ORFDO�DUHD��
7UXVWZRUWK\�DQG�GHSHQGDEOH�

³3URXG�WR�EH�3HPEURNHVKLUH�
/HDGLQJ�/DZ�)LUP´�
ZZZ�ORZOHVV�FR�XN��

/HDG�WR�WKH�VHOHFWLRQ�RI�D�YHU\�
FDOPLQJ�SDODWH�RI�FRORXUV�DQG�
WKH�XVH�RI�ORFDO�SKRWRJUDSK\�
�VWXQQLQJ�EHDXW\��

1RW�OLNH�DQ\�RWKHU�ODZ�ILUP� ³$�EUHDWK�RI�IUHVK�DLU´�
ZZZ�EOXHSULQWODZ�FRP��

/HDG�WR�WKH�VHOHFWLRQ�RI�D�
EXWWHUIO\�DV�WKH�PHWDSKRU�RI�D�
QHZ�W\SH�RI�ODZ�ILUP�

3UHFLVLRQ��VSHHG��OLJKWQHVV�RI�
WRXFK��QRW�KHDY\�KDQGHG��

³3HUIRUPDQFH�ZLWK�SUHFLVLRQ´� /HDG�WR�WKH�DGRSWLRQ�RI�WKH�
KXPPLQJELUG�DV�D�PHWDSKRU�
IRU�WKHVH�YDOXHV�

�

�
�
�
,W¶V�LPSRUWDQW�WR�UH�LWHUDWH�WKDW�QRW�DOO�FOLHQWV�ZLOO�ZDQW�RU�QHHG�D�VLQJOH�³WDJ�OLQH´�±�EXW�LW�KHOSV�WR�GLVFXVV�
ZDQW�RQH�PLJKW�EH�DV�WKLV�WHQGV�WR�JHW�WR�WKH�KHDUW�RI�WKH�EUDQG�YDOXHV��
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3KRWRJUDSKLF�7KHPHV�

7KHUH�DUH�ORWV�RI�SRVVLEOH�WKHPHV��2IWHQ�LW¶V�WKH�VHOHFWLRQ�RI�WKH�SDUWLFXODU�LPDJHV�UDWKHU�WKDQ�WKH�WKHPH�
WKDWµV�LPSRUWDQW��7KLV�OLVW�LV�QRW�LQWHQGHG�WR�EH�H[KDXVWLYH��LW¶V�MXVW�GHVLJQHG�WR�JHW�\RX�WKLQNLQJ�DERXW�
KRZ�SHRSOH�XVH�GLIIHUHQW�WKHPHV��DQG�ZK\���
�

3KRWRJUDSKLF�7KHPH� &RPPRQO\�XVHG�WR�FRQYH\ª�

/RFDO�ODQGPDUNV� :H¶UH�ORFDOªURRWHG�LQ�WKH�FRPPXQLW\�

6SRUW� :H¶UH�ZLQQHUV��\RX�ZLOO�EH�WRR��

&LW\VFDSHV� :H¶UH�ZHOO�FRQQHFWHG��DW�WKH�KHDUW�RI�WKH�
EXVLQHVV�FRPPXQLW\�

)ORZHUV� :H¶UH�FDULQJ�DQG�FRQVLGHUDWH�

$UFKLWHFWXUDO�H[FHOOHQFH� :H¶UH�VWURQJ��SRZHUIXO��GHOLEHUDWH�

3HRSOH� ,I�\RX�UHODWH�WR�WKHVH�SHRSOH��SLFWXUHG��WKHQ�
\RX�ZLOO�UHODWH�ZHOO�WR�XV�

0RWLRQ� 'HOLYHU\�LV�ZKDW�PDWWHUV��DFWLRQ�LV�PRUH�
LPSRUWDQW�WKDQ�ZRUGV�±�ZH�JHW�WKH�MRE�GRQH�

$EVWUDFW� &UHDWLYLW\�DQG�IOH[LELOLW\�

,OOXVWUDWLYH� 8QLTXH��ERXWLTXH�VHUYLFHV��KDQG�FUDIWHG�
H[FHOOHQFH�

3KRWRJUDSKLF�6W\OH�

�
7KHUH�DUH�D�ZLGH�UDQJH�RI�SKRWRJUDSKLF�VW\OHV��WKH�LPSRUWDQW�WKLQJ�LV�WKDW�WKH�LPDJHV�HQG�XS�ORRNLQJ�
XQLTXHO\�\RXUV��7KLV�FDQ�EH�DFKLHYHG�SDUWO\�E\�WKH�VHOHFWLRQ�RI�WKH�LPDJH�EXW�DOVR�E\�SRVW�PDQLSXODWLRQ�
WR�HQVXUH�D�GLVWLQFWLYH�DQG�FRQVLVWHQW�SUHVHQWDWLRQ��
�
7KLV�OLVW�LV�QRW�LQWHQGHG�WR�EH�H[KDXVWLYH��LW¶V�MXVW�GHVLJQHG�WR�JHW�\RX�WKLQNLQJ�DERXW�KRZ�FRPPRQ�
LPDJHV�FDQ�EH�PDQLSXODWHG�E\�DQ�H[SHULHQFHG�GHVLJQHU�WR�PDNH�WKHP�XQLTXH�WR�\RXU�RUJDQLVDWLRQ��
�

3KRWRJUDSKLF�7HFKQLTXHV� +RZ�WKLV�FDQ�LPSDFW�RQ��

%ODFN�DQG�:KLWH� &DQ�RIWHQ�OHDG�WR�D�YHU\�GLVWLQFWLYH��FRQILGHQW�
VW\OH�

0DQLSXODWHG�FRORXUV� $�FRPPRQ�WHFKQLTXH��WKH�LPDJH�LV�FRORXU�
PDQLSXODWHG�WR�HFKR�WKH�FRORXUV�DQG�WRQHV�
VHOHFWHG�IRU�WKH�EUDQG�LGHQWLW\�

&URSSHG� ,PDJHV�FDQ�RIWHQ�EH�FURSSHG�LQ�XQXVXDO�ZD\V��

)LOWHUV� ,PDJHV�ZLOO�RIWHQ�EH�PDQLSXODWHG�WR�LQWURGXFH�
EOXU��WR�IRFXV�DWWHQWLRQ��RU�WR�LQWURGXFH�D�VHQVH�
RI�PRWLRQ�

6HOHFWLYH�FRORXULQJ� 2QH�HOHPHQW�RI�D�PRQRFKURPH�SKRWRJUDSK�
PD\�EH�FRORXUHG�WR�UHIOHFW�WKH�SULPDU\�FRORXU��
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6WDWLRQHU\�DQG�2WKHU�,WHPV�

�
7KHUH¶V�D�ZLGH�UDQJH�RI�SULQW�PDWHULDOV�WKDW�\RX�ZLOO�SUREDEO\�QHHG�UH�GHYHORSHG��
�

• /HWWHUKHDG�

• %XVLQHVV�FDUGV�

• &RPSOLPHQW�VOLSV�

• &RUQHUV�

• %URFKXUHV�

• %DUULVWHU�SURILOHV��SULQW�DQG�RU�3')��

• $GYHUWV��H�J��<HOO��
�
,Q�DGGLWLRQ�ZH�DOVR�UHFRPPHQG�WKDW�FOLHQWV�GHVLJQ�WHPSODWHV�IRU�

• +70/�H0DLO��

• 337�SUHVHQWDWLRQV�

• :RUG�OHWWHUKHDG��ZKHQ�VHQGLQJ�OHWWHUV�YLD�HPDLO���
�
�
�
�

�
�

)LJXUH�����6DPSOH�RI�3ULQW�'HVLJQV�
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�
�

)LJXUH������6DPSOH�RI�3ULQW�'HVLJQV�
�
�


